
The average attention span of a customer is now 8 seconds, which is one second lesser than that of 
a goldfish! That’s all the time you get to cast a hook, grab and reel them in. There is no room for irrelevant ads
or messages that offer no value. All your marketing and advertising efforts need to be smart, accurate, solve a specific
need and provide instant gratification to your target audience.
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ENTER BIOMETRIC-DRIVEN MARKETING AND ADVERTISING

Biometric-driven marketing uses various factors such as Facial Recognition, Mood Analysis, Engagement Analysis, Dwell-time Analysis and more to create 
hyper-personalized content to engage with customers like never before. By capturing customer’s reactions to specific stimuli and studying their internal 
emotions, nuanced expressions, and body language, biometrics is enabling businesses to create data-driven marketing campaigns to influence decision 
making and build a positive brand experience. 
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BOOST CONVERSIONS THROUGH DWELL-TIME ANALYSIS: 
Computer vision-based systems can now easily "see" shoppers who have been dwelling on a certain merchandising 
arrangement and offer them 'X% off for the next Y minutes' via electronic store labels on the shelf or table as an 
effective influence to trigger a purchase.

DRIVE TRAFFIC USING TARGETED PROMOTIONS:
Better understand the age, gender (demographic) and mood quotient trends in your store and use that to run promotions inside the store. 
A woman in her 30s coming out of a yoga center next door to your smoothie store has a high probability of becoming a customer if the window 
promotion arranger has data to interpret the demographics and needs of the passers-by. 

PROVIDE LOYALTY BASED BENEFITS THROUGH FACIAL RECOGNITION:
Facial recognition can facilitate easy identification of loyal customers, VIP shoppers. This enables the store to offer personalized greetings and 
targeted offers at the point of entrance and checkout seamlessly. 

ENHANCE PRODUCT DISCOVERABILITY THROUGH CUSTOMER PATH ANALYSIS: 
Understand Hot and Cold zones inside your store using HeatMap analysis (computer vision) giving you an opportunity to rearrange products 
inside your store for improved discoverability and rapid conversions. If a new skincare product has fared poorly within a beauty store, it could be 
solely because of poor visibility, and optimizing the product placement, by moving it to the spot of the high performing anti-aging product could 
maximize customer engagement.
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The success of advertising/ marketing efforts in the above examples depends on a meaningful understanding of visitors and shoppers in the physical 
space, much like clickstream analysis done in the digital world. Such data-analysis enables the creation and nurturing of a mutually beneficial 
relationship between brand and consumer.  

Biometric data is far more accurate than tradition engagement statistics and can, therefore, provide better ROI on marketing activities. Moreover, the 
insights gleaned from biometric data can measure the effectiveness of marketing campaigns and design future marketing initiatives to drive optimal 
audience engagement. 

Thanks to biometric-driven marketing, retail stores can now function as a dynamic, responsive marketplace, by instantly capturing and analyzing 
customer reactions to ads, reacting to their internal emotions and target with products/services/ offers/ discounts that they truly need or want,
in real-time.
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